
Taster Day 29/6/23                                                                                                                       Media Studies 

 

Well done for choosing to study Media at A Level… but more importantly getting through your GCSE 

exams! Media studies a fascinating, multi-discipline course that rewards both your knowledge and 

understanding of the media as well as your creative and technical skills.  

WHAT WILL THE FIRST YEAR OF COURSE COVER? 

You will be studying a selection of “media products”. We call them the CSPs, or the “Close Study 

Products”. They include television programmes, film, radio, newspapers, magazines, advertising and 

marketing, online and social media, video games and music videos. These are chosen by the exam 

board but there will be plenty of opportunities to study products you are interested in (either in 

lesson or during home learning tasks). There will also be opportunities for you to explore areas of 

media you are interested in (especially in the first unit of works in which we will introduce you to 

the theory) 

When we study these CSPs, we will explore a multitude of theories and debates that surround that 

particular discipline of media. These are classified by the following “theoretical frameworks”: media 

language, media representations, media industries and media audiences. 

Also, you will begin making your own media texts, inspired by the ones we study but also drawing on 

your own experience and creativity, as well as taking what is best from the media texts you love. 

The full outline of the specification is below. 

https://www.aqa.org.uk/subjects/media-studies/as-and-a-level/media-studies-7572/specification-

at-a-glance  

Our exam board is AQA, and they provide a lot of useful information about the course on the link 

below. 

Go to https://www.aqa.org.uk/subjects/media-studies/as-and-a-level/media-studies-7572/subject-

content  

STUDY SKILLS FOR MEDIA STUDIES 

Media Studies at A-level requires you to look at the media in a contextualised and critical way. You 

need to be asking the following questions: 

1. Who made this media product? (Media Industry) 

2. How did they make it? (Media Language, Media Representation) 

3. Why did they make it? (Media Industry) 

4. What impact could this media product have on its audience? (Media Audience) 

In your written answers you need to include details from the media texts you have studied and 

evaluate the strength of media theories 

 

 

 

https://www.aqa.org.uk/subjects/media-studies/as-and-a-level/media-studies-7572/specification-at-a-glance
https://www.aqa.org.uk/subjects/media-studies/as-and-a-level/media-studies-7572/specification-at-a-glance
https://www.aqa.org.uk/subjects/media-studies/as-and-a-level/media-studies-7572/subject-content
https://www.aqa.org.uk/subjects/media-studies/as-and-a-level/media-studies-7572/subject-content


  



 



The course- Paper 1- 3 hours a week  
 

- Start of with an introduction to media language and theory, applying to a range of media 
texts and opportunities to study your own interests 

- Year 1, section A: unseen products, advertisements, music videos, introduction to 
coursework, coursework  

- year 2, section B: revision of year 1, film industry, newspapers and radio 
 
The course- Paper 2- 2 hours a week 

- Start of with an introduction to media language and theory, applying to a range of media 
texts and opportunities to study your own interests 

- Year 1: Television, magazines, coursework 
- Year 2: Revision of year 1, online social and participatory media, video games 

 
Home learning tasks will be set once a week from each teacher, utilising an online system.  
Below are the products we study. There are many opportunities to study your own interests. 
 
CSP  Framework areas  Contexts  Question 

Paper/Section  

No Offence  Media Language  
Media 
Representations  
Media Industries  
Media Audiences  

Social, political, 
economic, cultural  

Paper 2  

The Killing  Media Language  
Media 
Representations  
Media Industries  
Media Audiences  

Social, political, 
economic, cultural  

Paper 2  

Taylor Swift  Media Language  
Media 
Representations  
Media Industries  
Media Audiences  

Social, political, 
economic, cultural  

Paper 2  

The Voice  Media Language  
Media 
Representations  
Media Industries  
Media Audiences  

Social, political, 
economic, cultural  

Paper 2  

Horizon Forbidden 
West  

Media Language  
Media 
Representations  
Media Industries  
Media Audiences  

Cultural  Paper 2  

The Sims FreePlay  Media Language  
Media 
Representations  
Media Industries  
Media Audiences  

Social, cultural  Paper 2  

GQ  Media Language  
Media 
Representations  
Media Industries  

Social, cultural  Paper 2  



Media Audiences  

The Gentlewoman  Media Language  
Media 
Representations  
Media Industries  
Media Audiences  

Social, cultural  Paper 2  

The Daily Mail  Media Industries  
Media Audiences  

Social, political, 
economic, cultural  

Paper 1 Section B  

The Guardian  Media Industries  
Media Audiences  

Social, political, 
economic, cultural  

Paper 1 Section B  

Old Town Road  Media Language  
Media 
Representations  

Social, political, 
economic, cultural  

Paper 1 Section A  

Ghost Town  Media Language  
Media 
Representations  

Historical, social, 
political, economic, 
cultural  

Paper 1 Section A  

Score  Media Language  
Media 
Representations  

Historical, social, 
cultural  

Paper 1 Section A  

Sephora  Media Language  
Media 
Representations  

Social, cultural  Paper 1 Section A  

The War of the 
Worlds  

Media Industries  
Media Audiences  

Historical, social, 
political, cultural  

Paper 1 Section B  

Newsbeat  Media Industries  
Media Audiences  

Social, cultural  Paper 1 Section B  

Blinded by the Light  Media Industries  Social, economic, 
cultural  

Paper 1 Section B  

 
  
 

 

 

 

 

 

 

 

 

 

 

 

 



An introduction to Media Language 

• Semiotic analysis- the study of signs and culture to decode a text- Our interpretations of 

what we see are a product of culture 

• It looks at how signs are used to construct meaning  

Semiotic analysis: 

Ferdinand de Saussure and Semiotics 

A Swiss linguist (studied language), he is commonly regarded as a key figure in structuralism. 

He is regarded as the founder of SEMIOTICS which can also be referred to as SEMIOLOGY. 

For our purposes, we can see semiotics as seeking to precisely explain how structuralism works. In 

other words, how do we link to those underlying structures of meaning? 

Semiotics can best be defined as “the study of SIGNS”. When we read signs we are said to be 

DECODING them. 

Signs may be anything from which meanings may be generated (such as words, images, sounds, 

gestures, objects and media techniques). What signs can you see in this classroom? 

Every sign is composed of:  

- a ‘SIGNIFIER‘: the form which the sign takes. 

- the ‘SIGNIFIED‘: the concept it represents.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Semiotic Analysis: 

How are meanings created in the products below? 

What is revealed about representation? Narrative? Desire for the product? Context to which the 

product was produced in? Purpose? Target audience? 

 

 

 

 

 

 

 

 

                                      Yves Saint Laurent Majorelle Blue Volume Effet 2012 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

                                                                          Tipalet ad, 1969 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

                                              Reebok be more human 2018 Nathalie Emmanuel 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Charles Antell Formula 9 shampoo, circa the 1950s-1960s 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

1950’s Van Huesen shirt advertisement 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

1967 Broomstick slacks advert 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

1988 NWA album 

 

 

 

 

 

 

 

 

 

 



 

 

CSP FOR MEDIA PAPER 1: SCORE HAIR CREAM 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Example Language paper 1 question 1 (meanings) 

How is desire created in figure 1?  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Summer preparation- Hand in work to Mr Gray first week back  

Task one 

Get prepared for A level Media. You will need: 

A3 Lever arch ring binder: Front: theory work for both papers/ assessment work, Second: Paper 1, 

Third: paper 2. Home learning tasks will be monitored online. 

Dividers  

Plastic wallets  

 

Task two- annotations (30 minutes) 

Work through the unseen media products in this booklet. 

- What meanings are created? 

- How has context influenced the products? 

- How has target audience and purpose of the product influenced the product? 

- What representations and narratives are created? 

Task three- research, analyse, write (30 minutes) 

Today in the introductory session, we looked at how signs create meanings (often based on context 

and to form ideologies. Your task is to analyse a product of your choice (something you are 

interested in). It could be a: music video, game cover, album cover, advert to something you are 

interested in, TV poster… 

Analyse the signs in the product and the meanings that are created. Think about how context, 

purpose and audience may have shaped these.  

Then, like today, have a go at answering a question 1 based on the product you have chosen: 

‘How are meanings created in the product?’ 

 

KEY RESOURCE: 

Media Theory for A Level: The Essential Revision Guide 

https://www.amazon.co.uk/Media-Theory-Level-Essential-

Revision/dp/036714543X/ref=sr_1_2?crid=FLP5078BQYUK&keywords=media+studies+theory&qid=

1687270664&sprefix=media+studies+theory%2Caps%2C77&sr=8-2  

Media studies website: 

Visit the website below: 

https://media-studies.com/  

 

Have a lovely Summer and Mr Gray and Mr Morton will See you in September! 

Any questions? Please email: mgray@forgevalley.sheffield.sch.uk  

https://www.amazon.co.uk/Media-Theory-Level-Essential-Revision/dp/036714543X/ref=sr_1_2?crid=FLP5078BQYUK&keywords=media+studies+theory&qid=1687270664&sprefix=media+studies+theory%2Caps%2C77&sr=8-2
https://www.amazon.co.uk/Media-Theory-Level-Essential-Revision/dp/036714543X/ref=sr_1_2?crid=FLP5078BQYUK&keywords=media+studies+theory&qid=1687270664&sprefix=media+studies+theory%2Caps%2C77&sr=8-2
https://www.amazon.co.uk/Media-Theory-Level-Essential-Revision/dp/036714543X/ref=sr_1_2?crid=FLP5078BQYUK&keywords=media+studies+theory&qid=1687270664&sprefix=media+studies+theory%2Caps%2C77&sr=8-2
https://media-studies.com/
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